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Local Search & Discovery

Check out the interactive 
prototype here:

Be the master of 
right place right time

https://xd.adobe.com/view/96c7b4c1-ee52-46a0-6db6-c76a260ba8aa-e0f6/


Within the app, users select their interests, 
connect with social, view live popularity, 
build custom filters, and save places.

In metropolitan areas there are a plethora of locations to visit and 
events to attend. Becoming exposed to your best options currently 
requires the use of multiple platforms.   

Challenge

Goals

1. Help people become knowledgeable of their best options 

2. Insert confidence into final plan making

3. Provide incentive for businesses to get involved



Final Product

Happnn

View listings

Location and event istings contain 
all information neccisarry to help 
you make your decisions. Veiw 
map, photos, hours, friends that 
have visited, etc. In addition, each 
listing has the ability to share 
reccuring events and special 
events. This further insentivises 
businesses to become involved.

Location Listing



Connect with your interests

View popularity

Search your hearts desire

Link with your Facebook 
in order to start a profile 
that is always adapting to 
your interests. 

Liking locations and 
events helps Happnn 
serve you listings you 
would be interested in. 

From the home page instantly 
view what popular at in the 
moment. Using anonymous 
user data, Happnn provides a 
heat map of where people are 
congregating so that you know 
where to go or where to avoid.

Search terms can be as broad 
or specific as you would like. 

From there you can narrow your 
search with filters designed 
around how people discover.

Profile - Favorties

Heat Map

Search Search Results - Filters On



Meeting Needs

30+ responses

simplistic 
This set of objectives helped 
steer the outcome of the final 
product. As part of a survey, 
people were asked what they 
would most benefit from in a 
new platform that would aid in 
their search for local events and 
activities. resourceful

adaptive

fast

insightful

exciting

informative

The goal was to find out how 
people currently search, what 
they have come to expect, and 
stories of successes or failures.

Based off of the stories, 
I developed 4 scenarios that 
served as a guide to each flow and 
ultimately craft the final product.

Money is tight for Diana, and she wonders how she will have 
fun on her day trip to Rhode Island. As she and her friends get 
closer they scramble to find somewhere to go. Just in time! 
Diana’s friend finds a free fire show happening on the canal. 
But on this day the gods are cruel and look unfavorable on 
fire, raining down on the show. Thankfully Diana comes to 
the rescue and remembers an app she had downloaded but 
not explored. Using the app she found an arcade nearby. 
Overall, the day trip was a successful for all.

Respondents were ages 20-61, equally male/female, equally single/
married/dating, with a majority living in an in urban area. 

25 yo, Male, Introverted
Single
Urban
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28 yo, Female, Ambivert
In relationship
Urban

40 yo, Female, Ambivert
Married - Kids
Rural



Opportunity

Concept Map

Feature Comparison

Right now the current 
solutions on the market 
are information dense, 
cluttered, and becoming 
less smart. 

Happnn falls near the 
middle in order to be 
inclusive of all types of 
search.

It was important to create a 
product that can serve each 
individual’s occasion. Taking 
the guess work out of where 
to look, a current problem 
that rose to attention when 
speaking with potential 
users.



Before the first round of higher 
fidelity screens, I created a flow 
for the app. As the product 
was tested, the app experience 
adapted while the core flow 
grew. 

Keeping the barrier to entry 
small was intentional, allowing 
users to begin exploring before 
requesting more information.

A first round of hand drawn 
wireframes helped develop the 
flow and also allowed for the 
exploration of alternative visual 
solutions.

From here I created a working 
prototype that could be used 
to test and further the goal of 
making it user friendly.

• Navigation was overly cumbersome. Condensing and simplifying while ensuring user 
needs were met, ultimately lead to a better overall experience. 

• Removing a general map as part of search further defined the intention of individual 
search flows, as set by the user stories.

Planning & Testing

Key Learnings

Location Listing Home Search Results Profile - Favorites Map Veiw



Check out the interactive 
prototype here:
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As this product continues to grow, I intend on holding to the goals in order to 
insert value in this process,  invigorating people to be fall back in love with being 
area knowledgeable. I hope that by continuously testing and adapting to new 
information, local search & discovery will help people become the planner and 
ultimately increase socialization on a broad scale.

Final Thoughts

https://xd.adobe.com/view/96c7b4c1-ee52-46a0-6db6-c76a260ba8aa-e0f6/
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